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Washington, DC. 20059; USA
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Email: Poyewole@howard.edu

EDUCATIONAL QUALIFICATIONS 
(1)
Ph.D. (1993) Business Administration (Marketing Major) (Ranking: TRES HONORABLE)  University of Aix-Marseille III, France.

(2) 
M.Phil. (1988) Business Administration (Marketing Major); University of Aix-Marseille III, France.

(3)
M.B.A. (1984) (Marketing major), University of Ife (now Obafemi Awolowo University), Nigeria.

(4)
B.Sc. (1981) Demography and Social Statistics (FIRST CLASS HONORS), University of Ife  (now Obafemi Awolowo University), Nigeria.

(5)
D.A.L.F. (Diplome Approfondi de la Langue Française) (1988) (Spécialité: Economie – Gestion): Vichy, France.

(6)
D.E.L.F. (Diplome Elémentaire de la Langue Française) (1987); Clermont Ferrand, France.

(7)     STAGE 1 Diploma (Institute of Statisticians of Great Britain), (1977).

(8)
PRELIMINARY Diploma (Institute of Statisticians of Great Britain), (1977).

CERTIFICATION
(1) 
Distance Learning Certification: CETLA (Center for Excellence in Teaching, Learning, and Assessment), Howard University, 6/27/2016. 

(2)
Blackboard Certification: CETLA (Center for Excellence in Teaching, Learning, and Assessment), Howard University, 12/10/2015

   (3)
Web Tycho Certification: University of Maryland University College (UMUC), 1/12/09.

WORK EXPERIENCE

(1)
Professor (August 2009 to Present)

Department of Marketing; School of Business


Howard University


Washington, D.C; USA
(2) 
Adjunct Faculty (2010-2013; 2018 to Present)

Graduate School


University of Maryland Global Campus (UMGC)


3501 University Blvd., East


Adelphi, MD 20783


Washington, D.C; USA

 (3)
Associate Professor (August 2002 to July 2009)

Department of Marketing; School of Business


Howard University


Washington, D.C; USA

 (3)
Assistant Professor (August 1995 to July 2002)

Department of Marketing; School of Business


Howard University


Washington, D.C; USA

  (5)
Consultant (February 1991 to August 1995)


The World Bank


Washington, DC., USA
  (6) 
Lecturer II (1984‑1986) 


University of Ife (Now Obafemi Awolowo University)

       
Ile‑Ife; NIGERIA

  (7) 
Graduate Assistant (1982‑1984) 


University of Ife (Now Obafemi Awolowo University)

       
Ile‑Ife; NIGERIA

  (8) 
Lecturering as a Youth Corper (1981‑1982)
       
Rivers State University of Science and Technology

       
Port‑Harcourt, Rivers State; NIGERIA

  (9) 
Statistical Officer (1977‑1981) 

       
National Population Bureau

       
Surulere, Lagos; NIGERIA

   (10) 
Statistical Assistant (1973‑1976)
       
Federal Office of Statistics

       
Ikoyi, Lagos; NIGERIA

COURSES TAUGHT: 
(1)  Principles of Marketing (Howard University) 

(2)  Retailing (Howard University) 

(3)  Marketing Research (Howard University) 

(4)  Services Marketing (Howard University) 

(5)  E-Commerce (Executive Education Training Program, November 2-13, 2009: Howard University) 

(6)  Impacts of the Market on Product Line (Executive Education Training Program, November 2-13, 2009: Howard University) 

(7) Competition and Regulatory Environment (Executive Education Training Program, November 2-13, 2009: Howard University)

(8)  Marketing Management I (MBA program, Howard University)

(9)  Marketing Management II (MBA Program, Howard University)
(10) Marketing Management and Innovation, AMBA 650 {Online and Hybrid MBA Programs; University of Maryland Global Campus (UMGC), 2010-2013: Adjunct Faculty}
(11) Innovation Through Marketing and Technology, MBA 640 {Online and Hybrid MBA Programs; University of Maryland Global Campus (UMGC), 2018 to Present: Adjunct Faculty}

LANGUAGE PROFICIENCY

(1) French (Medium  proficiency in writing, reading and speaking)

(2) English  (High proficiency in writing, reading and speaking)

(3) Yoruba  (High proficiency in writing, reading and speaking) 
AWARDS, GRANTS AND PRIZES WON 

1) Summer Research Grant, 2023: Dean, School of Business, Howard University

2) Summer Research Grant, 2022: Dean, School of Business, Howard University.

3) Summer Research Grant, 2019: Dean, School of Business, Howard University

4) Summer Research Grant, 2017: Dean, School of Business, Howard University.

5) Summer Research Grant, 2016: Dean, School of Business, Howard University

6) HU-TEACH IV grant award to develop a 100% online course submitted to the Center for Excellence in Teaching Learning and Assessment (CETLA), Howard University, May 2016.
7) Summer Research Grant, 2015: Dean, School of Business, Howard University. 

8) Fulbright Specialist Fellowship Award, 2014, US Department of State, IIE and the CIES: tenable in Burkina Faso {Institut Supérieur Privé Polythechnic (ISPP), Burkina Faso}
9) Summer Research Grant, 2014: Dean, School of Business, Howard University. 

10) Summer Research Grant, 2013: Dean, School of Business, Howard University

11)  Summer Research Grant, 2012: Dean, School of Business, Howard University

12) Summer Research Grant, 2011: Dean, School of Business, Howard University. 

13) Summer Research Grant, 2010: Dean, School of Business, Howard University

14) Faculty Author Certificate Award, 2009: President, Howard University

15) Faculty Author Certificate Award, 2008: President, Howard University

16) Faculty Author Certificate Award, 2007: President, Howard University

17) Faculty Author Certificate Award, 2006: President, Howard University

18) Faculty Author Certificate Award, 2005: President, Howard University

19) Distinguished Faculty Author Award, 2002: President, Howard University

20) Distinguished Faculty Author Award, 2001:  President, Howard University

21) Distinguished Faculty Author Award, 2000:  President, Howard University

22) Summer Research Award, 2008: Dean, School of Business, Howard University. 

23) Summer Research Award, 2001: Dean, School of Business, Howard University

24)  Summer Research Award, 2000: Dean, School of Business, Howard University. 

25)  Summer Research Award, 1999: Dean, School of Business, Howard University

26)  Summer Research Award, 1998: Dean, School of Business, Howard University. 

27)  Summer Research Award, 1997: Dean, School of Business, Howard University

28)  Summer Research Award, 1996: Dean, School of Business, Howard University. 

29)  Faculty Merit Award, 2005: President, Howard University.

30)  Faculty Merit Award, 2004: President, Howard University.

31)  Faculty Merit Award, 2003: President, Howard University.

32)  Faculty Merit Award, 2002: President, Howard University.

33)  Faculty Merit Award, 2001: President, Howard University.

34)  Faculty Merit Award, 2000: President, Howard University.

35)  Faculty Merit Award, 1999: President, Howard University.

36)  Faculty Merit Award, 1998: President, Howard University.

37)  Best Paper of the Year Award, 2001:  “Journal of Travel and Tourism Marketing.” -Philemon Oyewole (2001) “FLYSAT: An Index of Consumer Satisfaction with Services in the Airline Industry.” Journal of Travel and Tourism Marketing, Vol 10, No.4, pp.1-31.
38)  Ph.D. Scholarship Award tenable in France (1987). Regional Center for University Studies and Research, National Ministry of Education, France.

39)  Valedictorian Award, 1981: School of Social Sciences, University of Ife (Now Obafemi Awolowo University), Ile-Ife, Nigeria.  

40)  Bursary Award for B.Sc. degree studies, 1979 : Oyo State Government, Nigeria

41) First Prize awarded for academic and character excellence, 1977:  Federal Office of Statistics Training School, Ibadan, Nigeria. 

42) Valedictorian Award, 1972: Awe High School, Awe, Nigeria.

PUBLICATIONS

Refereed Journal Articles 

(1) Philemon Oyewole (2022). “Comparative Pricing of Tourism in Latin America & Caribbean Region Using PPPs of the ICP.” Journal of International Business Disciplines, Vol.17, No.2, (November) pp. 16-37.

(2) Philemon Oyewole (2021). “A Shift-Share Analysis of Service Exports of the Countries of Latin America & Caribbean.” Journal of International Business Disciplines, Vol.16, No.2, (November) pp. 70-88.
(3) Philemon Oyewole (2020). “Socio-Demographic Characteristics and the Level of Importance That Consumers Attach to Services Offered in the Passenger Airline Industry”, International Journal of Services and Operations Management, Vol 36, No.2, pp. 204-227.

(4) Philemon Oyewole and Maryam Khan (2020). “Marketing Implications of Dietary Attitude and Food Selection Criteria Among African-American College Students”, Washington Business Research Journal, Vol. 9, No.1, March 2020; pp 8-32. 

(5) Philemon Oyewole (2018). “Who Pays More in the International Market? An Examination of Terms of Trade of the Countries of Latin America and the Caribbean (LAC)”, International Journal of Export Marketing, Vol 2, No.2, December, pp. 90-103. 

(6) Philemon Oyewole and Maryam Khan (2018). “Factors Influencing Food-Choice Behavior of African-American College Students: Implications for the Foodservice Industry”, Journal of Foodservice Business Research, Vol. 21, No.5, pp.511-538.
(7) Philemon Oyewole (2018). “International Marketing of Services and Developing Countries.” Services Marketing Quarterly, Vol. 39, No. 2, pp.79-91. 

(8) Philemon Oyewole (2016). “Affective States of the Consumer and the Level of Importance Attached to the Services in the Passenger Airline Industry.” Washington Business Research Journal, Vol 6, No.1, pp. 95-125.

(9) Philemon Oyewole (2016).  “Regional Competition in the International Market for Services: A Shift-Share Analysis.” Journal of Global Marketing, Vol.29, No.1, pp.3-14.
(10)  Philemon Oyewole (2015). “Consumer Purchase-Related Factors and Satisfaction with Services in the International Airline Industry.” Journal of International Business Disciplines, Vol.10, No.2, pp. 20-35.
(11) Khan, Maryam and Philemon Oyewole (2014). “African Americans' image attributes and preferences for ethnic or international restaurants.” Journal of Foodservice Business Research, Vol 17, No. 3, pp 161-178.
(12) Philemon Oyewole (2013). "The Role of Frequency of Patronage and Service Quality of All-You-Can-Eat Buffet Restaurant: A Perspective of Socio-Economic and Demographic Characteristics of African American Consumers.” International Journal of Hospitality Management, Vol.34 (Sep.), pp.202-213.

(13) Philemon Oyewole (2013). “Multi-Attribute Dimensions of Service Quality in All-You-Can-Eat Buffet Restaurant Industry.” Journal of Hospitality Marketing & Management, Vol. 22, No.1, pp 1-24.

(14) Ephraim Okoro and Philemon Oyewole (2011). “A Cost-Benefit Analysis of China’s Trade Relations with Sub-Saharan Africa.” Chinese Business Review, Vol. 10, No. 9, pp.734-743. 

(15) Philemon Oyewole, Koay Chui Peng and Pravat Choudhury (2010), “Children’s Influence on Parental Purchase Decisions in Malaysia.” Innovative Marketing, Vol. 6, No.4, pp. 8-16.

(16) Philemon Oyewole and Ephraim Okoro (2010). “A Study of the Impact of Importing and Exporting on African Development.” Journal of International Marketing and Exporting: Vol. 15 No.1, pp.1-12.
(17)  Philemon Oyewole (2010), “Price Competitiveness of the Countries of Latin America in the Global Market for International Tourism.” Washington Business Research Journal, Vol 2, No.1, pp. 1-12.

(18)  Philemon Oyewole (2010), “Country Segmentation of the International Tourism Market Using Propensity to Travel and to Spend Abroad.” Journal of Global Marketing, Vol. 23, No. 2; pp. 152-168.
(19)  Philemon Oyewole (2009), “A Focus Group Study of Factors Affecting Students’ Choice of  HBCUs: Implications For Marketing Strategies.” Washington Business Research Journal, Vol 1, No.1, pp. 1-12.

(20)  Philemon Oyewole (2009), “Strategies for the marketing of international tourism in the region of Latin America and Caribbean (LAC).” Innovative Marketing,, Vol. 5, No.4, pp. 95-104.
(21)  Philemon Oyewole (2009),  “Prospects for Latin America and Caribbean Region in the Global Market for International Tourism: A Projection to the Year 2020.” Journal of Travel and Tourism Marketing, Vol.26, No.1, pp. 42-59

(22)  Philemon Oyewole and Ephraim Okoro (2008), “Who Pays More in the International Market? An Examination of Terms of Trade and Tariffs of the Countries of Africa,” Innovative Marketing, Vol. 4, No.3, pp. 6-11.

(23)  Philemon Oyewole, Muthulashmi Sankaran and Pravat Choudhury (2008), ” Information Communication Technology and the Marketing of Airline Services in Malaysia: A Survey of Market Participants in the Airline Industry” Services Marketing Quarterly, Vol 29, No 4, 85-103.

(24)  Philemon Oyewole, Muthulakshmi Sankaran, and Pravat Choudhury (2007), “Marketing Airline Services in Malaysia: A Consumer Satisfaction Orientation Approach” Innovative Marketing, Volume 3, Issue 1, 2007, pp 56-70.

(25)  Philemon Oyewole (2007), "Fast Food marketing and the African-American Consumers: The Impact of Socio-Economic and Demographic Characteristics” Journal of International Consumer Marketing,  Vol. 19, No. 4, pp. 75-108.

(26)  Philemon Oyewole, Muthulashmi Sankaran and Pravat Choudhury (2007), "Consumer Choice of Airlines in Malaysia: A Synthesis of Perspectives from Participants in the Air Travel Market" Journal of International Consumer Marketing, Vol.20, No.1, pp.19-32.  

(27)  Philemon Oyewole, and Pravat Choudhury (2006) “Purchase Situations and the Level of Importance that Consumer Attach to Services in the Airline Industry.” Services Marketing Quarterly, Vol. 28, No.1, 2006: 19-34.

(28)  Philemon Oyewole, and Pravat Choudhury (2006), “International African Travelers and Brand Loyalty of National Airlines,” Innovative Marketing, Vol. 2, No. 2, pp. 29-33.

(29)  Philemon Oyewole (2006). “Potentials of Sub-Saharan Africa in the Global Market for International Tourism: A Projection to the End of the Decade.” Journal of Global Marketing, Vol. 19, No.3/4, 133-164.

(30)  Robinette T. Odoye and Philemon Oyewole (2005), “Jehovah’s witnesses’ Child Rearing Advice and Potential Psychologists’ Bias,”   Psychological Reports, Vol 97, No 2, pp. 467-480.

(31)  Philemon Oyewole (2004), “International Tourism Marketing in Africa: An assessment of Price Competitiveness Using the Purchasing Power Parities of the ICP.” Journal of Travel and Tourism Marketing, Vol 16, No.1, 2004: 1-16.

(32)  Philemon Oyewole (2002), “Affective States of the Consumer and Satisfaction with Services in the Airline Industry.” Services Marketing Quarterly, Vol.23, No.4, 2002.

(33)  Philemon Oyewole (2001), “Social Costs of Environmental Justice Associated with the Practice of Green Marketing,” Journal of Business Ethics   Vol 29, No. 3, 2001.

(34)  Philemon Oyewole (2001), “FLYSAT: An Index of Consumer Satisfaction with Service Offering in the Airline Industry,” Journal of Travel and Tourism Marketing, Vol 10, No. 4, pp.1-31. 2001.

(35)  Philemon Oyewole (2001), “Consumer’s Socio-Demographic Characteristics and Satisfaction with Services in the Airline Industry.” Services Marketing Quarterly, Vol.23, No. 2, pp. 61-80.
(36)  Philemon Oyewole (2001), “Prospects for Developing Country Exports of Services to the Year 2010: Projections and Public Policy Implications” Journal of Macromarketing, Vol.21, No.1, June 2001.

(37)  Philemon Oyewole (1999), “Multi-Attribute Dimensions of Service Quality in the Fast Food Restaurants Industry,” Journal of Restaurants and Foodservice Marketing, Vol III, No. 3, (1999).

(38)  Philemon Oyewole (1998), “Country Segmentation of the International Market Using ICP-Based Consumption Patterns,” Journal of Global Marketing, Vol. 11, No.IV, 1998.

(39)  B. A. Oyelere and Philemon Oyewole (1986), "Computer Application to Tax Administration," Quarterly Journal of Administration vol. 20, Nos. 1&2, Oct.'85/Jan.'86.
INTELLECTUAL CONTRIBUTIONS
Conference Proceedings

(1) Philemon Oyewole (2023), “Impact of Exporting and Importing on Social-Economic Development: A Cross-Country Study of South Africa and Brazil,” Proceedings of Washington Business Research Forum (WBRF), Arlington, Virginia, March 17-18, 2023.

(2) Philemon Oyewole (2023), “Impact of Exporting and Importing on Social-Economic Development: A Cross-Country Study of South Africa and Brazil,” Proceedings of 33rd Annual Conference of the International Academy of Business Disciplines (IABD), New Orleans, Louisiana, March 29-April 1, 2023. 

(3) Philemon Oyewole (2022), “Comparative Pricing of Tourism in Latin America & Caribbean (LAC) Region Using PPPs of the ICP,” Proceedings of Washington Business Research Forum (WBRF), held virtual, March 31-April 1, 2022.

(4) Philemon Oyewole (2022), “Comparative Pricing of Tourism in Latin America & Caribbean (LAC) Region Using PPPs of the ICP,” Proceedings of 32nd Annual Conference of the International Academy of Business Disciplines (IABD), held virtual, April 7-8, 2022. 

(5) Philemon Oyewole (2021), “A Shift Share Analysis of Service Exports of the Countries of Latin America & Caribbean”, Proceedings of Washington Business Research Forum (WBRF), held virtual, April 1-2, 2021.

(6) Philemon Oyewole (2021), “A Shift Share Analysis of Service Exports of the Countries of Latin America & Caribbean”, Proceedings of 32nd Annual Conference of the International Academy of Business Disciplines (IABD), held virtual, March 25-27, 2021. 
(7) Philemon Oyewole and Maryam Khan (2019), “Dietary Attitude and Food Selection Criteria Among African-American College Students in the USA”, Proceedings of 31st Annual Conference of the International Academy of Business Disciplines (IABD), held at Jacksonville, Fl, April 4-6, 2019.

(8) Philemon Oyewole and Maryam Khan (2019), “Marketing Implications of Dietary Attitude and Food Selection Criteria Among African-American College Students,” Proceedings of Washington Business Research Forum (WBRF), held at Crystal City, VA, March 22-23, 2019.

(9) Philemon Oyewole (2018), “Who Pays More in the International Market? An Examination of Terms of Trade of the Countries of Latin America and the Caribbean (LAC)”, Proceedings of 30th Annual Conference of the International Academy of Business Disciplines (IABD), John Fisher (Ed.). San Francisco, CA, April 6-7, 2018.

(10) Philemon Oyewole (2018), “Who Pays More in the International Market? An Examination of Terms of Trade of the Countries of Latin America and the Caribbean (LAC)”, Proceedings of Washington Business Research Forum, Washington, DC. March 23-24, 2018.

(11) Philemon Oyewole (2017), “Socio-Demographic Characteristics and the Level of Importance that Consumers Attach to Services Offered in the Airline Industry.” Proceedings of 29th Annual Conference of the International Academy of Business Disciplines, John Fisher (Ed.) New Orleans, Louisiana, April 6-8, 2017, Page 44.
(12) Philemon Oyewole (2017), “Socio-Demographic Characteristics and the Level of Importance that Consumers Attach to Services Offered in the Airline Industry.” Proceedings of Washington Business Research Forum, Crystal City, Virginia; March 24-25, 2017, Tab 9.
(13) Philemon Oyewole (2016), “International Marketing of Services and the Developing Countries: Past Trends, Future Prospects and Challenges” Proceedings of 28th Annual Conference of the International Academy of Business Disciplines, John Fisher (Ed.) Las Vegas, Nevada, March 31-April 2, 2016, Page 26.
(14)  Philemon Oyewole (2016), "International Marketing of Services and the Developing Countries: Past Trends, Future Prospects and Challenges.” Proceedings of Washington Business Research Forum, Crystal City, Virginia; March 4-5, 2016.

(15)  Philemon Oyewole (2015), “A Shift Share Analysis of Regional Competition in the International Market for Services” Proceedings of 27th Annual conference of the International Academy of Business Disciplines, John Fisher (Ed.) Orlando Florida, March 26-28, 2015, Page 39.

(16)  Philemon Oyewole (2014), “Consumer Purchase Situations and Satisfaction with Services in the International Airline Industry.” Proceedings of 26th annual conference of the International Academy of Business Disciplines (IABD), John Fisher (Ed.) San Diego, CA; April 10-12, 2014, Page 34.

(17) Philemon Oyewole (2014) "Affective States of the Consumer and the Level of Importance Attached to Services in the Passenger Airline Industry.” Proceedings of Washington Business Research Forum, Crystal City, National Airport, Virginia; March 14-15, 2014.

(18)   Philemon Oyewole (2012), “African American Consumers and the Marketing of All-You-Can-Eat Buffet Restaurant Services.” Business Research Yearbook, Vol. 19, No 2, 2012, pp 378-384.

(19)  Philemon Oyewole and Ephraim Okoro (2010), “An Analysis of the Impacts of Exporting and Importing on Two Dimensions of Development in Africa.” In Business Research Yearbook; Rodney A. Oglesby, H. Paul LeBlanc, III and Majorie Adams (Eds.); Vol XVII, NO.2, pp. 449-453.

(20)  Ephraim Okoro and Philemon Oyewole (2010), “China’s Trade with Sub-Saharan Africa and Market Entry Modes: A Cost Benefit Analysis.” In Business Research Yearbook; Rodney A. Oglesby, H. Paul LeBlanc, III and Majorie Adams (Eds.); Vol XVII, NO.2, pp. 454-461.

(21)  Philemon Oyewole (2009), “A Segmentation Strategy for the Global International Tourism.” In Business Research Yearbook; Rodney A. Oglesby and Majorie Adams (Eds.); Vol XVI, NO.2, pp. 460-466.

(22)  Philemon Oyewole, and Ephraim Okoro (2008). “An Analysis of Terms of Trade and Tariffs of the Countries of Africa in the International Market.” Proceedings of the 9th Annual Conference of the International Academy of African Business and Development (IAABD), Simon Sigue (Ed.), Gainesville, Florida, USA, May 20-24, 2008, pp. 1-9.
(23)  Philemon Oyewole (2008), “Meeting the Challenges of International Tourism Marketing in the Region of Latin America and Caribbean.” In Business Research Yearbook, Rodney A. Oglesby and Majorie Adams (Eds.); Vol XV, pp. 619-624.
(24)  Muthulakshmi Sankaran, Philemon Oyewole, and Pravat Choudhury (2007). “Perceptions of Market Participants on the Impact of ICT Innovations on the Airline Industry in Malaysia.” In Business Research Yearbook, Majorie Adams, and Abbass Alkhafaji (Eds.); Vol XIV, No.2: pp. 696-702.

(25)  Muthulakshmi Sankaran, Philemon Oyewole, and Pravat Choudhury (2007). “Factors Influencing Customer Satisfaction with Airline Services in Malaysia.” In Business Research Yearbook, Majorie Adams, and Abbass Alkhafaji (Eds.); Vol XIV, No.2: pp. 754-759.

(26)  Muthulakshmi Sankaran, Philemon Oyewole, and Pravat Choudhury (2005), “Factors Determining Consumer Choice of Airlines in Malaysia,” Business Research Yearbook, Vol. XII, Number 1, April.  2005, pp575-579. 

(27)  Philemon Oyewole (2004) “Projecting International Tourism in Sub-Saharan Africa to the Year 2010: Marketing and Public Policy Implications,” Proceedings of the 5th International Conference of the International Academy for African Business and Development (IAABD), Gerry Nkombo Muuka, (ed.), Atlanta, Georgia., April  2004.

(28)  Philemon Oyewole (2004) “Prospects for Latin America and Caribbean in the International Market for Tourism up to the End of the Decade” Business Research Yearbook, Carolyn Gardner, Jerry Biberman, and Abbass F. Alkhafaji (Ends) Vol. XI,  2004: 599-603.

(29)  Philemon Oyewole (2003) “A Market Share Analysis of the Flow of International Tourism to the Economic Community of West African States (ECOWAS): 1981-2000”, Proceedings of the 4th International Conference of the International Academy for African Business and Development (IAABD), Gerry Nkombo Muuka, (ed.), London, U.K., April 2003

(30)  Philemon Oyewole (2003), “International Tourism in East and Central Africa, 1981-2000: A Market Share Analysis”, Business Research Yearbook, Jerry Biberman, and Abbass F. Alkhafaji (Eds) Vol. 10, 2003.

(31)  Philemon Oyewole (2003), “Winners and Losers in the International Market for Services: A Shift Share Analysis of Sub-Saharan African Service Exports,” in Dimensions of African Business and Development, Sonny Nwankwo et al. (ed.), Sheffield Hallam University Press, England, UK, 2003

(32)  Philemon Oyewole (2002), “An African Study of International Travels and Brand Loyalty to the National Airlines,” Proceedings of the International Conference of the International Academy for African Business and Development (IAABD), Gerry Nkombo Muuka,  (ed.), Port Elizabeth, South Africa,  April 2002.

(33)  Philemon Oyewole (2002) “A Promotional Strategy for International Tourism Marketing,” Business Research Yearbook, Jerry Biberman, and Abbass F. Alkhafaji (Eds) Vol 9, 2002.

(34)  Philemon Oyewole (2001), “Regional Competition in the International Market for Services: A Shift Share Analysis,” Business Research Yearbook, Jerry Biberman, and Abbass F. Alkhafaji (Eds). Vol 8, 2001.
(35)  Philemon Oyewole (2000), “International Marketing of Services and the Developing Countries,” Business Research Yearbook, Jerry Biberman, and Abbass F. Alkhafaji (Eds), Vol 7, 2000.
(36)  Philemon Oyewole (2000), “Sub-Saharan Africa and International Marketing of Services: Past Trends, Future Prospects and Challenges,” Proceedings of the International Conference of the International Academy for African Business and Development (IAABD), Alphonso Ogbuehi, and Gabriel Ogunmokun (eds.), New Jersey, April 2000.

(37)  Philemon Oyewole (1999), “Inter-Spatial and Inter-Temporal Comparisons of Consumer Price for Food in the Global Market,” Business Research Yearbook, Jerry Biberman, and Abbass F. Alkhafaji (Eds) Vol. VI,  April 1999.

(38)  Philemon Oyewole (1998), “Marketing Fast Foods to African-American Consumers,” Proceedings of Multicultural Marketing Conference, Montreal, Canada, American Marketing Association, Sep. 17-20, 1998.

(39) Philemon Oyewole (1997), “Socio-Economic Dimension of Exports and Imports: A Cross Country Study of Malawi and Cameroon”; Business Research Yearbook, Jerry Biberman, and Abbass F. Alkhafaji (Eds) Vol. 1V, 1997.

(40)  Philemon Oyewole, and Pravat Choudhury (1996), “The Impact of International Trade on African Development: The Case of Kenya and Nigeria:1960-1994,” Business Research Yearbook, Jerry Biberman, and Abbass F. Alkhafaji (Eds) Vol. 111, 1996.
Chapters in Book
(41)  Philemon Oyewole (1998), "Managing Nigeria's Marketing System in The Third Republic" in Nigeria's Third Republic : The Problems and Prospects of Political Transition to Civil Rule B.A. Ojo (ed), NOVA  Science Publishers Inc., New York, 1998.

(42)  Philemon Oyewole (2003), “Winners and Losers in the International Market for Services: A Shift Share Analysis of Sub-Saharan African Service Exports” in Dimensions of African Business and Development, Sonny Nwankwo et al. (ed.), Sheffield Hallam University Press, England, UK, pp.41-56.
Other Intellectual Contributions
(43)  Philemon Oyewole (1995), "An Index of Global Satisfaction for Services" (in French), Working Paper Series, Institute of Business Administration, University of Aix-Marseille III, France, W.P. No. 443, April, 1995.ss

(44)  Philemon Oyewole (2009), “An Application of ICP to the Marketing of International Tourism in Africa,” The ICP Bulletin, Vol.6, No.1, pp.32-39.

PROFESSIONAL DEVELOPMENT TRAININGS
(1) Completed “Hacking Multi-Factor Authentication with Roger Grimes” training - University of Maryland Global Campus UMGC (5/8/23)
(2) Completed “2023 Common Threats” training - University of Maryland Global Campus UMGC (5/8/23)
(3) Completed “2023 Social Engineering Red Flags” training - University of Maryland Global Campus UMGC (5/8/2023)
(4) Completed “How to Become A Human Firewall” training - University of Maryland Global Campus UMGC (9/13/22)
(5) Completed “2022 Your Role: Internet Security and You” training - University of Maryland Global Campus UMGC (6//13/22)
(6) Completed “Data Privacy Basics” training - University of Maryland Global Campus UMGC (6/10/22)
(7) Completed Q4-Cybersecurity Awareness Training-University of Maryland Global Campus UMGC (11/3/20)

(8) Completed Q3-Cybersecurity Awareness Training- University of Maryland Global Campus UMGC (9/23/20)

(9) Completed Proctorio Training – CETLA (6/19/20)

(10) Completed the professional development training course: “FACDEV 200-Enhanced Learning Model”; University of Maryland University College (UMUC), 8/25/17.

(11) Completed the professional development training course: “FACDEV 212-Teaching Effective Hybrid Courses”; University of Maryland University College (UMUC), 9/13/17.

(12) Completed the professional development training course: “Academic Integrity Tutorial”; University of Maryland University College (UMUC), 9/4/17.

(13) CRSI Course Redesign Seminar Workshop on 5/9/2016; CETLA (Center for Excellence in Teaching, Learning, and Assessment), Howard University, Washington, DC.
(14) LC09 Introduction to Active Learning Workshop on 5/11/2016; CETLA (Center for Excellence in Teaching, Learning, and Assessment), Howard University, Washington, DC.
(15) VT01 Video-Recording Your Lectures Workshop on 5/12/2016; CETLA (Center for Excellence in Teaching, Learning, and Assessment), Howard University, Washington, DC.
(16) DLSI Best Practices in Distance-Learning Seminar ONLINE Workshop on 6/27/2016; CETLA (Center for Excellence in Teaching, Learning, and Assessment), Howard University, Washington, DC.
(17) BB01 Building Blackboard Courses on 11/23/2015; CETLA (Center for Excellence in Teaching, Learning, and Assessment), Howard University, Washington, DC.
(18) BB02 Getting the Most out of the Discussion Board  on 12/7/2015; CETLA (Center for Excellence in Teaching, Learning, and Assessment), Howard University, Washington, DC.
(19) BB03 Getting Started with Blackboard Collaborate on 12/7/2015; CETLA (Center for Excellence in Teaching, Learning, and Assessment), Howard University, Washington, DC.
(20) BB04 Collecting Assignments  on 12/8/2015; CETLA (Center for Excellence in Teaching, Learning, and Assessment), Howard University, Washington, DC.
(21) BB05 Making Teamwork Work  on 12/8/2015; CETLA (Center for Excellence in Teaching, Learning, and Assessment), Howard University, Washington, DC.
(22) BB06 Creating Tests and Surveys on Dec 15 2004; CETLA (Center for Excellence in Teaching, Learning, and Assessment), Howard University, Washington, DC.
(23) BB07 Maintaining an Online Gradebook  on 12/10/2015; CETLA (Center for Excellence in Teaching, Learning, and Assessment), Howard University, Washington, DC.
(24) CA06 Building a Digital Portfolio on 11/30/09; CETLA (Center for Excellence in Teaching, Learning, and Assessment), Howard University, Washington, DC.
(25) CA07 Diagnosing on Aug 18 2005; CETLA (Center for Excellence in Teaching, Learning, and Assessment), Howard University, Washington, DC.
(26) BB00 Learning Blackboard Basics; Sep 13 2004; CETLA (Center for Excellence in Teaching, Learning, and Assessment), Howard University, Washington, DC.
(27) ID01 Designing Syllabi on 3/21/2007; CETLA (Center for Excellence in Teaching, Learning, and Assessment), Howard University, Washington, DC.
(28) IDSI Instructional Design Seminar on 5/17/2007-5/18/2007; CETLA (Center for Excellence in Teaching, Learning, and Assessment), Howard University, Washington, DC.
(29) PP01 Presenting Lectures with PowerPoint on Aug 12, 2004; CETLA (Center for Excellence in Teaching, Learning, and Assessment), Howard University, Washington, DC.
(30)  PP03 Making PowerPoint Lectures Interactive on Oct. 18, 2004; CETLA (Center for Excellence in Teaching, Learning, and Assessment), Howard University, Washington, DC.
(31) WC00 WAC Mini-Workshop on 8/20/2008; CETLA (Center for Excellence in Teaching, Learning, and Assessment), Howard University, Washington, DC.
(32) Faculty Web Tycho Online Training Course – University of Maryland University College (UMUC), Dec.8, 2008 – Jan. 12, 2009.

(33) “Faculty Development in International Business (FDIB) - Africa Program,” (May 10-27, 2008): Sponsor: U.S. Department of Education and the University of South Carolina Center for International Business Education and Research (CIBER).

(34) WCOO: Writing Across Curriculum Mini-Workshop; Aug. 20, 2008; CETLA (Center for Excellence in Teaching, Learning, and Assessment), Howard University, Washington, DC.
(35) 2008 DC Marketing Colloquium; George Mason University, Fairfax, VA; Feb. 1, 2008.

(36) IDO1: Designing Syllabi; Howard University, March 21, 2007; CETLA (Center for Excellence in Teaching, Learning, and Assessment), Howard University, Washington, DC.
(37) FrieND Teaching Mentor Program, Fall 2007; CETLA (Center for Excellence in Teaching, Learning, and Assessment), Howard University, Washington, DC.
(38) 2007 DC Marketing Colloquium; George Mason University, Fairfax, VA; Feb. 23, 2007.

(39) How College Students Learn: Guest Lecture, Oct. 12, 2005; CETLA (Center for Excellence in Teaching, Learning, and Assessment), Howard University, Washington, DC.
(40) CA07: Diagnosing Workshop, Aug. 18, 2005; CETLA (Center for Excellence in Teaching, Learning, and Assessment), Howard University, Washington, DC.

(41)  “Improving Teaching with PowerPoints” Workshop, August 11, 2004; CETLA (Center for Excellence in Teaching, Learning, and Assessment), Howard University, Washington, DC.
(42)  “Creating Blackboard Tests and Surveys” Workshop, October 21, 2004; CETLA (Center for Excellence in Teaching, Learning, and Assessment), Howard University, Washington, DC..

(43)  “Making PowerPoint Lectures Interactive” Workshop, October 18, 2004; CETLA (Center for Excellence in Teaching, Learning, and Assessment), Howard University, Washington, DC.
(44) “Designing Effective Syllabi” Workshop, August, 2004; CETLA (Center for Excellence in Teaching, Learning, and Assessment), Howard University, Washington, DC.
(45)  “Case Teaching Methods”: Harvard Business School’s Executive Workshop; Boston, Massachusetts, June, 2002

(46) “Instructional Design for the World Wide-Web”: Faculty Resource Network Enrichmemt Program:  University of New York, New York June 10-17 2001.

(47)  “Channels to Market”:  Harvard Business School’s Executive Workshop, Boston, Massachusetts, June 27-30, 2001

(48) Professor Internship on Retail Management: Hannaford Brothers; Portland, Maine, Nov., 2000.

(49) Professor Internship on Advertising Management: Leo Burnett Company, Chicago, July, 1999.

Sponsored by the Advertising Education Foundation (AEF).
(50) HBCU Business School Faculty Symposium: Xerox’s Document University, Leesburgh, Virginia, August 10-14, 1998.

(51) Professor Internship on Retail Management: J.C. Penney, July 1-12, 1996, Dallas, Texas. 
(52) Macroeconomics Modeling with RMSM-X (1993). Sponsor: The World Bank, Training Division. 

(53) Data Analysis Using Javelin Plus (Oct. 1992). Sponsor: The World Bank, Training Division.

(54) Statistical Assistants' Course (Sep. 1975 to June 1976). Sponsor: Federal Office of Statistics, Lagos, Nigeria, Training School Division.

(55) Macroeconomics for Non-Economists (Sep. 16-27, 1991) Sponsor: The World Bank, Training Division.    

MEMBERSHIP IN PROFESSIONAL ORGANIZATIONS

   (1)
Member, International Academy of Business Disciplines (IABD)

   (2)
 Ex-Member, International Academy of African Business and Development                               

   (3)     Ex-Member, The Academy of Marketing Science

   (4)
Ex-Member, Institute of Statisticians of Great Britain

Date Compiled: June 5, 2023
Signature: PhilemonOyewole
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